
 

 

Business Students Go Beyond Location, Location, Location 

 

 
U of A, School of Business 
 

Business students at the University of Alberta are learning 

about the intricacies of real estate development and 

investment, thanks to an Alberta Real Estate Foundation 

initiative to create the course and Alberta REALTORS® providing 

hands-on industry experience.  

 

The Foundation grant, along with monies from the University of Alberta, supported the 

development of Business Economics: Principles in Real Estate. The course debuted in the 

2008/09 academic year and this fall, was chosen as an elective course by 49 undergraduate 

business and five MBA students at the School of Business. “Regardless of their career paths, all 

students will be affected by real estate decisions in their careers,” says Dr. Paul McElhone, the 

Executive Director of the School of Retailing who helped develop the course and is the key 

instructor for the Fall 2009 session. “Whether it is operations, finance, accounting or marketing, 

real estate strategies have an impact on profitability and bottom line performance.” Principles 

in Real Estate offers business students an understanding of the complexity of the commercial 

real estate industry and exposure to industry experts and career options. 

 

The Foundation’s $500,000 commitment covers a five-year plan to initiate and refine the 

course. Industry members helped develop the course materials and served as guest instructors 

for the first two semesters. To gain formal approval by the University, this year’s course 

features a more traditional teaching model with a primary instructor and regular guest 

speakers. “The experience has been very positive for me,” says Edmonton REALTOR® Wayne 

Moen, who was involved in the initial concept and curriculum development. “Industry members 

are able to go beyond the theory and contribute with their everyday experiences in the 

marketplace.” Moen will continue his connection to the course this year, in a consulting and 

classroom participatory role. 

 

 



In fact, the practical experiences offered by industry members were an added bonus for 

Edmontonian Brian Menges. The former MBA student is a licensed mortgage broker who took 

the course during its debut year. “The insights brought to the class by instructors who work in 

the industry cannot be replaced by a textbook or academic teacher,” Menges says. “Much of 

what I learned in the class I now use in my daily work.” Menges adds that the course 

progression – step by step through the commercial development progress – was a useful and 

educational process. 

                         
 

Foundation Governor Graham Downey was invited to bring his 40-plus years of commercial 

experience to both the development and delivery of the course. He says most business students 

will encounter leasing of space or property development at some point in their careers. “So this 

course provides excellent information in these areas that is not available in other courses,” says 

Downey, an Edmonton broker who specializes in commercial real estate. “I think the biggest 

thing that industry members bring to the course is real life experiences.”  

 

This is the first real estate course introduced at the School of Business in several years. 

McElhone says if the course is formally approved by the University of Alberta and student 

interest continues to rise, Principles of Real Estate may become a permanent fixture on campus.  

 

 

For more information about the course visit:  http://apps.business.ualberta.ca/schoolofretailing  

 

The Alberta Real Estate Foundation supports initiatives that enhance the real estate 
industry and benefit the communities of Alberta. The Foundation was set up in 1991 under the 
Alberta Real Estate Act. Since then, it has awarded over 12.1 million dollars in community and 
industry grants to over 390 projects across Alberta. 

www.aref.ab.ca  


